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INTRODUCTION 

Digital technology is an effective and efficient online marketing tool for Indonesian 

business actors (Ye et al., 2023). With digital technology, marketing of products and services 

can reach a broader market than conventional marketing (Wahyudi et al., 2023). Online 

business actors can utilize digital technology to sell products and services regionally, 

nationally, and internationally. Marketing products and services online are broader, and there 

are no limits to reaching all global markets. Indonesia has a population that has utilized digital 

technology for online marketing (Wicaksono Ardiansyah et al., 2023). According to a survey 

by the Indonesian Internet Service Providers Association (APJII), there were 221 million 

Indonesians connected to digital technology in 2024. In Indonesia, digital technology users 

grew from 9.98% to 10.7% per year (Astari, 2021).  

Indonesia's economic growth, with the 15th most significant number of digital 

technology users (215 million) in Asia Pacific countries, is still below Vietnam and China 

(Daud et al., 2022). According to Indonesian statistics data (2023), Indonesia's digital economic 

growth reached 77 billion USD in 2022, an increase of 22% from the previous year. This 

economic growth, with a population of 278.69 million in mid-2023, is still below China, 

Vietnam, Spain, and America. With that, the Indonesian people need to be given a clear 

understanding of how to use digital technology effectively for digital economic growth (Junaidi 

et al., 2023). Many Indonesians have yet to be able to utilize digital technology for online 

marketing of products and services due to a lack of digital knowledge and skills (Tseng et al., 

2022). Indonesia's high number of unemployed reinforces the lack of entrepreneurial skills. 

According to the Central Statistics Agency (BPS) (2023), the unemployment rate in Indonesia 

in August 2023 reached 7.86 million people. 

Digital literacy knowledge needs to be taught to the Indonesian people so that they can 

utilize digital technology for online marketing. Digital literacy is the ability of the Indonesian 
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ABSTRACT 
This systematic literature review article discusses the influence of digital literacy on the 

development of online businesses in Indonesia. This study aims to determine the factors in the form 

of Indonesian people's skills that impact the growth of online businesses in Indonesia. Online 

companies are considered very efficient businesses to improve Indonesia's digital economy like 

other developed countries. Writing systematic literature review (SLR) articles is a library research 

method sourced from the Emerald Publishing database. The literature review research from this 

study found that digital skills can improve connectivity in online businesses, improve online product 

and service marketing skills, create new jobs, and security in running an online business. The 

implications of this study emphasize to the Indonesian people that online businesses grow into 

primary income if they have digital literacy skills. Digital literacy needs to be deepened in the 

school curriculum so that all people, especially students, can learn digital literacy from an early 

age. 
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people to utilize digital technology to access, manage, and evaluate information for business 

purposes (Suryani & Chaniago, 2023). The public must learn from e-books, online journals, 

video tutorials, and online courses to improve digital literacy. By increasing digital literacy, 

people have business skills to create a creative economy and new start-ups through digital 

technology (Mugiono et al., 2021). Good digital literacy has a significant influence on the 

economic growth of the people in Indonesia (Purwati et al., 2023). The novelty offered by this 

study is how well online business actors in Indonesia understand digital literacy, such as the 

use of social media, data security, and digital marketing. These skills are the main parameters 

for engaging in global online marketing and the growth of the digital economy. With that, the 

main objectives of this study are: 1) To identify the development of digital literacy among 

Indonesian people, 2) To identify the growth of online businesses, 3) To increase the 

competence and insight of the Indonesian people about online businesses. 

LITERATURE REVIEW 

Digital Literacy 

Digital literacy is understanding and utilizing digital technology for marketing products 

and services online (Imjai et al., 2024). Digital literacy skills are essential, considering 

businesses are now shifting from conventional to online, requiring digital technology skills. 

Qerimi et al. (2023) mention five dimensions that business actors have to measure digital 

literacy skills: understanding information, computer operations, network knowledge, digital 

communication, and media understanding (Jiménez-Rodríguez et al., 2022). These five 

dimensions are essential for business actors to adapt to the increasingly dynamic development 

of digital technology (Mugiono et al., 2021). Narinthon et al. (2024) explain four competencies 

that business actors have to measure digital literacy skills in running an online business, 

namely: (a) creating digital content, such as documents, presentations, graphics, and videos 

using various software and platforms (Kazak et al., 2023); (b) the ability to promote digital 

content across e-commerce and media platforms, such as a shop, tokopedia, bukalapak, 

youtube, Instagram, Facebook, TikTok and so on; (c) online research skills which include 

searching, evaluating, and utilizing information from the internet efficiently; and (d) the ability 

to assess all information disseminated in digital technology (George et al., 2021). 

Online Business 

Online business is the process of marketing products and services using the internet 

network (Martini et al., 2023). Sellers and buyers who are separated by long distances can carry 

out buying and selling transactions quickly, efficiently, and easily (Wang & Kim, 2023). This 

certainly brings convenience from the difficulties found in conventional businesses (Huang et 

al., 2023). Buyers do not have to come directly to the store to buy goods. The transaction 

process between the seller and the buyer also does not have to meet in person (Ballesteros-Sola 

& Magomedova, 2023). Service transactions such as finance, logistics, and so on can be done 

through digital technology (Nguyen et al., 2024). Xi Yang and Ming Luo (2020) said that 

online businesses break down national borders and make international trade move towards 

borderless trade. Anyone can access products and services from various countries without 

restrictions on transactions between sellers and buyers. With that, the online business provides 

the benefits of expanding marketing and goods transactions; businesses are more open to the 

public, more jobs, and creating new economic growth points (Jiménez-Rodríguez et al., 2022; 

Yang & Luo, 2020). 

METHOD 

Research Design 

This study uses a systematic literature review (SLR) to understand the role of families in 

children's entrepreneurship education in Indonesia. A systematic literature review (SLR) is 

very useful in combining findings from several studies that are relevant to the research topic. 
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The combination of relevant findings occurs by using the prism method in a systematic 

literature review (SLR) (Bonfanti et al., 2024). The prism method will provide a 

methodological framework in searching, assessing, and synthesizing relevant literature to 

understand the results of current research comprehensively (Snyder, 2019). In addition, this 

study will determine the objectives, the literature is always relevant, use appropriate literature, 

synthesize and analyze the results, and present the discussion. 

Data and Literature Search 

The first stage carried out by researchers is determining the aspects to be observed or 

analyzed based on the research topic. Then the researcher will conduct a separate review of 

relevant literature on the aspects to be observed or analyzed in the research. Relevant literature 

is collected from the most reputable and comprehensive databases, such as Emerald Publishing. 

The following is relevant literature collected from comprehensive databases, namely "family 

support," "entrepreneurship education," and "Indonesian children." Relevant literature 

collected in English in the fields of digital, economics, business, management and social. 

 

Tabel: String pencarian di Emerald Publishing 

Databeses Keywords 

Emerald Publishing ((“digital literacy” OR “online business” AND “Indonesian 

Indonesia”)) 

 

Literature Screening Criteria 

Researchers use inclusion and exclusion criteria in selecting literature that will be the 

source of the writing. Literature that meets the inclusion criteria is as follows, (1) literature 

related to family support, (2) literature related to entrepreneurship education, (3) literature 

related to Indonesian children, and (4) literature written in English. While literature that meets 

the exclusion criteria, such as (1) literature from books, (2) literature that is not written in 

English, (3) literature that is not accessible, and (4), literature that is not part of the research 

topic. All literature will be reviewed by researchers starting from the title, abstract, content and 

conclusion. 

RESULT 

Literature Identification 

Researchers collected articles published from 2019 to March 2024 as relevant literature 

to be included in the analysis. A search of the Emerald database resulted in 390 articles. The 

total number of search results from 1 database was 309, but after identification that matched 

the research article, there were 187 articles. One hundred eighty-seven articles were screened 

based on four criteria in the inclusion process; there were 66 research articles. The 66 research 

articles will again be selected based on the title and abstract, and only 34 remain. In the final 

stage, 34 research articles will be chosen based on relevant research objectives according to the 

title. The selection results contained five research articles pertinent to the researcher's goals. 
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Table: Literature Identification through Emerald Publishing 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Research Article Resume That Matches This Research 

No. Research & Year Research Result 

1 (Iman et al., 2022) Port digitalization services are best practices to improve port 

connectivity, which impacts improving maritime logistics 

capabilities in Indonesia that are relevant to the current 

situation. 

2 (Pirraglia et al., 

2023) 

The effects of two promotional videos (emotional vs. 

functional) in online marketing: Emotional videos generate 

more passive behavior, such as views, as well as active 

behavior in the form of likes, comments, and shares, while 

functional videos encourage people to seek more information 

about the advertised product. 

3 (Ha & Chuah, 2023) The results of digital literacy skills can issue standard data 

policies and payment platforms for the Indonesian region, as 

well as good training and development policies to equip the 

workforce with digital skills and a digital mindset and build 

cybersecurity capabilities and capacities at the regional level. 

 

4 (Arief et al., 2023) Marketing products and services through influencers and 

online customer reviews impacts online purchasing decisions, 
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while the appeal of advertising does not influence purchasing 

decisions. 

 

5 (Kuswanto et al., 

2020) 

Online ride-sharing services show a strong and positive 

influence on trust and satisfaction. Trust reveals a strong and 

positive influence on satisfaction and loyalty. Finally, 

satisfaction shows a solid and positive impact on loyalty. 

 

Digital Literacy and Online Business 

Of the five articles identified as feasible and relevant to the study, two discuss the 

importance of digital literacy amidst current technological developments. The two articles are 

the research results by (Iman et al., 2022) and (Ha & Chuah, 2023). The two articles show that 

digital literacy skills impact aspects such as increasing connectivity, increasing the workforce, 

increasing digital mindsets, and having the capacity to maintain cybersecurity. These findings 

show that digital literacy is not just the ability to use digital technology; digital skills 

significantly impact the comfort of running an online business. With that, learning digital 

literacy in Indonesia from elementary school to college is essential to advance Indonesia's 

digital economy. 

Of the five articles identified as feasible and relevant to the study, three discuss the 

importance of online business amidst current technological developments. Two articles from 

Pirraglia et al. (2023) and Arief et al. (2023) explain that online business can increase if product 

and service promotions are carried out through videos containing influencer reviews. Influence 

and customer reviews have a significant influence in encouraging consumers to buy products 

in Indonesia. Influence and customer reviews can influence buyers' emotions and encourage 

them to buy products actively in Indonesia. 

DISCUSSION 

From the five research articles analyzed, researchers found that digital literacy 

significantly influences the development of online businesses in Indonesia. Digital literacy 

skills can improve connectivity in online businesses, improve online product and service 

marketing skills, create new jobs, and security in running an online business. These 

competencies are a substantial capital for the Indonesian nation to be competitive in online 

businesses globally. This is supported by the digital competency framework designed by 

Carretero (2021) for students in Spain. According to Carretero, students' five competencies and 

digital insights in developing online businesses are information and data literacy, 

communication and collaboration, digital content creation, safety, and problem-solving 

(Jiménez-Rodríguez et al., 2022). As researchers found, these five competencies align with the 

benefits of improving digital literacy skills for developing online businesses. 

Digital literacy is the ability of Indonesian people to utilize digital technology to access, 

manage, and evaluate information for online business purposes (Suryani & Chaniago, 2023). 

Indonesian people need to be taught from an early age to utilize e-books, online journals, video 

tutorials, and online courses to improve digital literacy. With increased digital literacy, 

Indonesian people have online business skills. In addition, digital literacy is critical to 

improving efficiency, decision-making, and administrative progress in various fields, 

especially in online business (Reddy et al., 2020). The impact of digital literacy for Indonesia 

in the future will be more industrialized and have a higher per capita level through online 

business like developed countries (Spires et al., 2017). 

 

CONCLUTION 

This study aims to improve to determine the influence of digital literacy skills on the 

development of online businesses in Indonesia. Digital literacy is very important to be learned 
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by all Indonesian people for the growth of the digital economy. Many developed countries such 

as China and America are growing their economies rapidly because of skills in digital literacy. 

Indonesia also needs to have digital literacy skills to improve marketing of products and 

services through online businesses. From the five articles that have been analyzed, researchers 

found the impact of digital literacy skills on the development of online businesses, namely 

increasing connectivity in online businesses, increasing online product and service marketing 

skills, creating new jobs, and security in running an online business. This study certainly has 

limitations because it only produces a few factors that are the result of digital literacy skills. In 

addition, researchers do not further explain the elements of each finding in developing an online 

business. An explanation of the elements of several findings is certainly a recommendation for 

further research. 
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